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NOT EXACTLY
SATIRICUS

The Family Ministry

B

Chicago Daily Tribune
Tuesday, December 5, 1933

eginning at about 3 o’clock
this afternoon Chicago is
due to start drinking legal
liquor again, after a lapse of
fourteen years, five months
and five days of machine gun murders,
prohibition bribery, and poisoned booze.
Many gay gatherings in hotels, restaurants, and other places where liquor will
be sold will mark the passing of the dry
era".
This is how the main newspaper in the
city so much associated with the problems of prohibition started its report on
the return of legal alcohol to the United
States, one December afternoon of 1933,
after what was known as “the dry era” the
attempt to erase alcohol from American
society that went bloodily awry.
State by state, legislators were repealing
the law and thirsty citizens were preparing a big celebration everywhere. In fact,
as it turned out, it was the biggest collective celebration since the armistice of
1918 that ended World War I.
For the celebration, the newspaper was
reporting on the state of the supply situation: "Bountiful stocks of domestic

wines, a fair supply, particularly in hotel
stocks, of imported wines, more than
enough domestic gin and blended bourbon, and 'adequate' stocks of bonded
bourbon and imported scotch are reported in the city. It will require several
weeks for importers of European beer of
more than 3.2 strength to catch up with
orders".
And concerning prices, only a slight increase in comparison with pre-prohibition figures but much cheaper than the
bootleg stuff available during prohibition. A bottle of Champagne, for instance, which fetched $4.50 before prohibition, and which rose to $15 during
the dry era, was expected to be sold at between $5 and $9 now. A glass of Scotch
whisky would sell for 25 to 50 cents, compare with 15 cents before and 75 during
prohibition.
And among the new regulations for
selling liquor, the new legislation said
that “no retail liquor establishment is
allowed within 100 feet (30 meters) of
any church, school, hospital, home for
the aged or indigent, or veterans, or military or naval station”.
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campaign slogan, "The PP- Put the Paternalism back in the Patria".
The PP political strategists consulted
by the paper were all in agreement that
the new ministry will just pull at the
heartstrings of "people", as PP president
Mariano Rajoy put it. In other words, it
is a winner with everyone who doesn’t
desire to be bound in marriage with
someone of the same gender.
Acebes also unveiled Eau de PP, which
is, in his words, "a kind of cross between
cheap marketing tool and mind control
potion".
Rumour has it that the PP’s new perfume (it should be mentioned the idea
was stolen from the Catalan socialists)
contains, among other secret ingredients, a snippet of José María Aznar’s
mustache, a few drops of Eduardo Zaplana’s indignant sweat, and some skin
scrapping of Manuel Fraga’s skull cap.

e decided to take a
page from the
original master of
political propaganda," Partido
Popular party secretary Ángel Acebes
explained when questioned about the
PP’s most recent election promise- if
elected, to create a Family Ministry. "
When the silence that descended over
the press corps finally grew awkward
enough to hear crickets chirping,
Acebes filled us in, "Come on guys, I’m
talking Orwell here! 1984? Don’t you
guys read anymore?"
No one argued that the new ministry
had that "totalitarian ring" that Acebes
claimed so many Spaniards were longing to hear after four years of President
Zapatero letting everyone "just lead
their own life".
He went on to announce the new
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'official' complaint had been made (despite the calls from the families) it was
sent to Paris for storage in April.
On the computer a request was made
for it to be returned to Barcelona. I
handed over all my phone numbers, but
as no one called me I went back to the Air
France desk in El Prat. Horror! The details of the case no longer existed on the
computer. It turned out that as more
than six months had gone by "without
anybody reclaiming the case", they had
been erased. They tell me that cases are
auctioned off. I get angry and manage to
speak to Air France in Madrid.A friendly
woman takes my details again and those
of the case and says she will fax Paris. No
one has called me. I call Madrid again
but no one can tell me anything because
neither my details, nor those of the case,
are on the computer. Desperate – some
10 months have gone by – we decide to
make our case public to see if this will
make them call.

THE CASE OF THE MISSING CASE
With so many passengers I understand that cases will go missing but I do
not understand why they can’t be recovered. In March last year, a South
American woman had to take a flight to
Catalonia in order to start work. On arriving in Barcelona she could not locate
her case. The family for whom she had
come to work, as well as her family back
home, made an official complaint.
In September, taking advantage of a
trip that took me through El Prat airport, I approached the lost luggage desk
of Air France. With the details I gave
them they looked on the computer and
told me that the case was there but that I
would need to return with authorisation
from the owner in order to take the case
away.I returned three times and each
time I was attended to by a different person, though all the staff were very
friendly. In the end I found out that the
case had arrived at Barcelona but as no
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